Global Access Value Prb 6

To Define a Business Model that is Socially
Responsible/Commercially Viable
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プレゼンター
プレゼンテーションのノート
There are Five Elements of the Strategy:

R&D for neglected diseases 

Leverage existing programs in infectious disease

Strong intellectual property protection can deliver benefits to developing countries by funding research for the medicines they need



Financing for healthcare 

Develop micro-finance programs to provide infrastructure support and access to medicines in emerging markets



New commercial models

	Develop an Essential Medicines List (EML) portfolio for 	developing countries



Integrated institutional buyers programs

Participate in institutional buying programs with agencies such as USAID and UNICEF to support efforts to develop relationships with key decision-makers and influencers in targeted markets



Access to innovative products

Incorporate global access elements in brand planning, ie Sutent (new indications), Champix, JAK3, IGF1R


	Global Access Value Proposition 

